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Methodology, sample and reporting

. The business and visitor consultation questionnaires were developed by Research by Design (RbD) with
contributions from Julia Chance, BID Manager and Emma Grey, Marketing Birmingham.

. A database of 234 discrete businesses was provided to support the business survey. It was initially
administered as an online survey for those where a valid email address was held. Telephone contact was
made for those without email and a small number of paper based questionnaires were also provided.

. Fieldwork was conducted between 27t September and 26t October. In total 74 businesses completed a
survey providing a 32% response rate; 34 completed the online survey, 35 a telephone interview and 5
returned paper questionnaires.

e  The visitor survey was undertaken in-street as a face-to-face interview with members of the public.
Interviews were conducted in six key locations across Southside and during differing days of the week.
Fieldwork was conducted between 2" and 28t October. In total 327 interviews were completed; 159
during the daytime (10am to 6pm) and 168 during the evening and night time (6pm to 10pm).

. The survey asks businesses and visitors to rate the importance of a range of measures in Southside and
their satisfaction using a five point (likert) scale, e.g. very satisfied, fairly satisfied, neither satisfied nor
dissatisfied, fairly dissatisfied and very dissatisfied. Importance/satisfaction ratings within the document
are reported as ‘net’ figures, i.e. the % difference between those satisfied and dissatisfied.

. Where figures are not shown in charts, these are 3% or less. Where charts or tables do not sum to 100%,
this is due to rounding.
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Executive summary

e Overall, visitors to Southside are generally more positive and satisfied with the
measures identified in the survey than their business counterparts.

e Awareness and communication

Business awareness of Southside as a BID is high; visitor awareness is low.
Few visitors are aware that the area is known as ‘Southside’, and most have not seen the area logo and
branding.

Newsletters and emails are the most common communications businesses receive from Southside BID,
three-quarters receive these at least monthly.

A fairly low proportion of businesses currently use the Southside brand within marketing materials,
although 14% intend to use it in future and a further 26% might.

e Southside Streets

Businesses are most satisfied with street/pavement cleaning and litter enforcement/removal of fly-
posting/graffiti; 53% and 47% respectively are satisfied. Cleanliness of the outside of shops and buildings
achieves the highest satisfaction score amongst visitors.

Street lighting and the connectivity of public transport are viewed favourably amongst 51% and 49% of
businesses respectively. The satisfaction figure for public transport rises to 72% amongst visitors .
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Executive summary

e Safety

— Some 9 in 10 businesses and visitors feel safe in Southside during the daytime. In the evening and at night
time this figure falls to 57% for business and 75% for visitors.

e Southside Scene

— 75% of businesses are satisfied with the festivals and events in Southside. This figure is 60% for visitors,
though is impacted by 34% who were unable to pass comment.

— 59% of businesses are satisfied with the atmosphere and buzz of the area, rising to 87% for visitors.

— Visitors are most satisfied with the range of places to eat and drink; 93% indicate this. 86% are also satisfied
with the range of shops and services within the area, and 77% with the night time entertainment.

— There is broad support from both businesses and visitors for outdoor markets, music events and food
festivals; some 7 in 10 claim they would support these if more were organised.

* Business’ views on the importance of promotion of the area

— Southside’s Christmas lights, decorations, festivals and events achieve the highest importance scores: 84%
of businesses feel these are important to the marketing and promotion of the Southside area. However,
promotions to attract new and repeat custom, food and other festivals and public notice boards and
information points were also rated highly.
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Executive summary

e Southside synergy (businesses only)

— Activities aimed at increasing the influence and impact of the BID and the effectiveness of the BID’s voice
achieve highest levels of satisfaction of the synergy initiatives at almost 60%.

— Two-thirds of businesses use Southside for team meetings/social events while just under half use the area
for other business meetings, and 3 in 10 for corporate hospitality.

— 9in 10 businesses would recommend the area as somewhere to eat and drink with friends and family,
whilst around 7 in 10 would recommend the area for meetings, corporate hospitality and conferences.
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Awareness of Southside’s

BID status




Awareness of BID status

Businesses
Prior to this survey, were you aware of the
Southside Business Improvement District, often
referred to as Southside BID?

Yes, 85%

Not sure,
3%

Base: 73

Visitors
Are you aware of the Southside Business
Improvement District, often referred to as
Southside BID?

Yes, 17% No, 82%

Not sure,
1% Base: 327
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Communication

Which of the following types of communication How often do you receive or see
have you received or seen from Southside BID? communication from Southside BID?

BID newsletter 74%
Email 66% 34%
32%
BID prospectus/
proposal 55%
document

Personal visit 52%

BID website 47%

12%

Phone call 8%

7% 7%

T —_—

Articles in local
press

—_— T

Weekly  Fortnightly Monthly  Quarterly Less often Never

T T

None of these
Base: 73 Base: 74

The BID newsletter is received by the vast majority of businesses; almost three-quarters have
i i’i.‘ seen this publication. Two-thirds receive emails and over half have seen the BID prospectus. v
Fexiiiitilels  Almost three-quarters (73%) receive communication at least monthly; over a third receive or see ‘rbd

Southside communication on a weekly basis.



Southside Streets




A cleaner, greener, brighter Southside

How satisfied or dissatisfied are you with each of the following aspects of Southside Streets?

= Don't know / can't say Very dissatisfied Fairly dissatisfied % Dissatisfied m % Satisfied Net satisfaction
= Neither = Fairly satisfied m Very satisfied

cleaning

53% +28%

|

Litter enforcement, graffiti | . o 0 0 o o _ o
and fly-posting removal 6% I SR 39% 8% -20% 47% +27%
Cleanliness of 13% 17% 31% 35% -30% - 38% +8%
shop/building exteriors 0 0 0
Repair and maintenance of 0 0 0 . o - o 0
streets and pavements % 25% 2R 34% % -32% 38% +6%
Management of vacant 0 0 0 0 0 o
. - -20,
premises 14% 20% 32% 32% 34% 32% 2%

Base: 71-73

Street and pavement cleaning, and litter enforcement, graffiti and fly-posting removal attain the

- highest satisfaction ratings of those measures listed above: 53% and 47% of businesses
b S respectively indicate that they are either very or fairly satisfied. Their net satisfaction scores (% s
Southside pecively 07, et Y 0 y 0 y Sas 0 ‘I"bd
satisfied minus % dissatisfied) are 28% and 27%, respectively. Only the management of vacant

premises has a negative net satisfaction rating.



A cleaner, greener, brighter Southside

How satisfied or dissatisfied are you with each of the following aspects of Southside?

= Don't know / can't say Very dissatisfied Fairly dissatisfied % Dissatisfied m% Satisfied Net satisfaction
= Neither = Fairly satisfied = Very satisfied

Floral displays and hanging 0 0 ) . .
baskets 7% 23% 26% 27% 14% -30%
General appearance of 0 0 o . ,
Southside overall 6% 20% S 37% A% -26%
Permanent landscaping 0 0 . . .
and trees 13% 15% 29% 36% 4% -28%
Number gnd upkeep of |} i s o 33% 5% 3%
public spaces
Gateways and routes i8] ) ) . .
through the area y % AL 2 32% 5% 27%
Public art and lighting 119 P 15 24% 179 6% 2%
schemes

Base: 72-73

41% +11%

4% +15%

40% +12%

38%  +15%

111

37% +10%

22% 0%

L

Overall, proportionally more businesses are satisfied with each of the above Southside Streets
SN aspects than are dissatisfied, with the exception of public art and lighting schemes where views
Sduthside are balanced. Between a quarter and two-fifths are ambivalent about the listed measures, claiming ‘rbd

to be ‘neither satisfied nor dissatisfied’.



A safer and better connected Southside

How satisfied or dissatisfied are you with each of the following aspects of Southside?

= Don't know / can't say ~ Very dissatisfied Fairly dissatisfied % Dissatisfied B % Satisfied Net satisfaction
= Neither = Fairly satisfied m Very satisfied
Connectivity of public . .
Southside il 1 | L L
The ease of finding your
way around, such as 11% 18% 31% 34% 6% -30% - 39% +9%
street signage, mapping
Base: 71-73
- Of the six measures listed above, street lighting and connectivity of public transport are most

positively rated within Southside, though all six achieve a positive net satisfaction score of 9% or  Fg r-bd
Southside above (connectivity of public transport being the highest at 35%). ‘



Personal safety in Southside

How safe do you feel in Southside?

During the day

58%
® During the evening and night

43%

32%

29%

14%

10%

7% 7%
Very safe Quite safe Not very safe Not safe at all Don't know / can't say
Base: 72

1By The vast majority of businesses feel safe in Southside during the daytime; 90% claim this. This
Slitl‘fﬁde compares to 57% of those who say they feel safe during the evening and at night time; 36% r‘r‘bd

suggest they do not feel safe during these times.



Southside Scene




A vibrant and diverse Southside

How satisfied or dissatisfied are you with each of the following aspects of the Southside Scene?

= Don't know / can't say Very dissatisfied Fairly dissatisfied Dissatisfied H Satisfied Net satisfaction
= Neither = Fairly satisfied m Very satisfied

75% +67%

1

Atmosphere and 'buzz' of the
Southside's brand identity

that captures the distinctive 2% 9% 18% 33% 26% 10% _27% - 36% +9%

characteristics of the District

Promotion of the area and
what it has to offer -34% - 33% -1%

Christmas Lights and 550 o

decorations 22% - 29% +7%

Base: 72-73

Southside’s festivals and events achieve the highest levels of satisfaction here, with over three-

guarters of businesses satisfied. The atmosphere and buzz of the area also fares well with 59% v
satisfied. However, Southside’s brand identity, promotion of the area and Christmas decorations ‘rbd
are rated less well.




Use of Southside brand

Are you using the name 'Southside' as part of your business address or in any of your
marketing communications, such as business cards, email signatures, letterhead, etc?

If you are not using the name 'Southside' in any of your marketing communications, do
you intend to use it in the future?

31%

26%

16%
I 14%

Yes, use Southside brand Yes, intend to use
Southside brand

14%

T 1

Don't know

Maybe

Base: 74

SIS Only around 1 in 6 businesses are currently using the Southside brand within their r‘ bd
SIS communications, 84% are not. However, 14% intend to use it in future and a further 26% might. rna




Importance of promotion of the area

Considering the marketing and promotion of the local area, how important are the following?

= Don't know / can't say ~ ~ Very unimportant Fairly unimportant % Unimportant =% Important Net importance

= Neither = Fairly important = Very important

. . . -40
Southside Christmas Lights 10% v 48% 4%
and decorations

Promotions to attract new and ., ¥ o - -8%
repeat customers

Other local events, sych as 6% 8% 34% 48% 8%
food and other festivals
-4%

Base: 73

84% +80%

84%  +73%

82% +74%

82% +74%

Public notice boards and

9 0
information points 7% +73%

S Each of _th(_e listed m_arketing and promotional initiatives in Southside are seen as important by the r‘ bd
South31de vast majority of businesses. r' :
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Support for additional events

If more events were organised, which of these would you support, if any?

80%
75%

73% 71% 71%
62%
I I I I I |

Qutdoor markets, Music events Food festivals  Gay festivals, such  Trade fairs and Carnivals, involving Floral Trail, ending Sports events, such
such as craft, as Pride and Shout conferences, such funfair type rides, in Southside as marathon, fun
antique and food as wedding fairs, clowns and so on runs
markets business hospitality
Base: 73

Each of the listed events and activities would be supported by the majority of businesses. An
outdoor market has the greatest support with four in five endorsing this. Music events, food r‘r‘bd
festivals, gay festivals and trade fairs are all supported by some seven in ten businesses. T




Marketing and promoting events

Where would you prefer to hear about the area's events and activities?

63%

55%

1)
49% 48%

47%

4%

Digital information Radio advertising Local press advertising Mailing Interactive website None of these
boards sited in and
around Southside Base: 73

Digital information boards sited in and around Southside are the most preferred medium for
advertising the area’s events and activities, though radio, local press advertising, mailings and an r‘r‘bd
interactive website are also favoured. T




Southside synergy




Business information networking and voice

How satisfied or dissatisfied are you with each of the following aspects of Southside?

= Don't know / can't say * Very dissatisfied Fairly dissatisfied % Dissatisfied ™% Satisfied Net satisfaction

= Neither = Fairly satisfied m Very satisfied

Partnership development, networking,

lobbying and public relations aimed at

increasing the influence and impact of
the BID

=171 5% 7% -12% 58% +46%

The co-ordination and effectiveness
of Southside BIDs 'voice' on behalf of [5415% 7%
businesses in the area

-12% 57% +45%

The flow of information, intelligence
and services to business members via
web based channels, newsletters and

events

10% -13% 50% +37%

-19%

I ‘l l
| |

The dissemination and exchange of
business information and commercial &% 7% = 12%
opportunities in the District

40% +21%

Base: 73

Activities aimed at increasing the influence and impact of the BID and the effectiveness of the
BID’s voice achieve highest levels of satisfaction of the four business information, networking and V.rbd
voice measures. e




Use of local facilities

For which of the following do you or your colleagues use Southside's cafes, bars, clubs,
restaurants and entertainment venues?

66%

46%
31%
I 27% 27%

Team meetings / business  Business meetings (e.g.  Corporate hospitality and Conferencing None of the above
social events with clients / suppliers, etc) entertainment

Base: 70

Two-thirds of businesses use Southside’s cafes, bars, clubs, restaurants and entertainment
venues for team meetings and social events. Just under half (46%) use them for business r‘rbd
meetlngs Researah by Design




Recommendation of local facilities

And how likely would you be to recommend Southside as a location for any of the
following activities?

4%

m Extremely likely

29% = Fairly likely

= Somewhat

unlikely

Not at all likely

= Don't know
9% 6% 10%
%
Eating and drinking with Meetings Corporate hospitality and Conferences Evening entertainment
friends or family entertainment with friends or family (e.g.
show, theatre)
Base: 69-70

Almost 9 in 10 businesses are ‘likely’ to recommend Southside as a location for eating and
"‘ drinking with friends or family, and around 7 in 10 for meetings, corporate hospitality and v
conferences. However, perhaps disappointingly, over half are currently unable to comment on ‘rbd
evening entertainment with friends and family.



Business profile




Sector

Which one of the following best describes your business?

46%
22%
12%
5% 5% 5% 4%
r T T T T T e —— ]
Theatres, pubs, Office based Retail Hotel Education, Other office / Manufacturing
restaurants and cafés professional / voluntary/community commercial based
business service services, etc business
Base: 74
LS ) Almost half of businesses responding to the survey are theatres, pubs, restaurants and cafes r‘ b d
Southside (46%). Just over a fifth are office based professional or business service firms. r



Employees

How many employees in your organisation work within the Southside area?

How many employees are there in your organisation in the UK in total?
27%

19% 19%
18% 18% 18%
15% 15%
12%
11%
% 7%
5%
3% 3% 3%
. 1% . 1%

Just me 2to4 5t09 10to 19 20to 49 50 to 99 100 to 249 250 to 499 500+ Not sure

= Within Southside area Total UK Base: 74

- Looking at staffing levels across the UK, 23% of businesses who completed the survey are micro-

businesses. Of those working within Southside almost a third have less than 10 employees / bd
Southside working in the Southside area whilst 46% have between 10 to 49 employees. ‘r



Waste and recycling provider/collections

Who currently collects your business/trade waste?  Who currently collects your business recycling, if
anyone?

Other
recycling
provider, 36%

Other waste

Birmingham collection

Birmingham
City Council, provider, 40%

City Council,
51% 30%
Don't know,

10%

Do not
currently
Don't know, recycle, 24%

10%

Base: 73 Base: 70

. Birmingham City Council collects around half of businesses’ trade waste and three in ten of
W O . , . : . : : V‘ bd
JeiidiBilels  businesses’ recycling. A larger proportion use an alternative recycling provider. r
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Visitor Survey




Awareness of Southside area

and branding




Visitor awareness of Southside and branding

Are you aware that this area is known as Are you aware of the Southside Business
'‘Southside'? Improvement District, often referred to as
Southside BID?

No, 77%

Yes, 22% Yes, 17% No, 82%

Not sure, 1%

Base: 327 Base: 327

Not sure, 1%

g > Around a fifth of those visiting Southside are aware that the area is known as Southside. Fewer v
South51de are aware of the Southside Business Improvement District. ‘rbd



Visitor awareness of Southside brand

Have you previously seen the Southside area logo and branding?

Yes, 18% No, 79%

Don't know/ _/
not sure, 3%

Base: 327

drbd



Southside streets




Facilities within Southside

How satisfied are you with the range of shops and services in Southside?

=Don't know = Very dissatisfied = Fairly dissatisfied

= Neither = Fairly satisfied m \ery satisfied

Range of places
to eat & drink

Range of shops
and services

Range of night
time 16% 4% 18% 59%
entertainment

Base: 336-327

Dissatisfied B Satisfied

-2%

-6%

-3%

Net satisfaction

93% +91%

The range of places to eat and drink within Southside achieves the highest satisfaction score, followed by

Jr' the range of shops and night time entertainment. A greater proportion of those interviewed in the evening r
[sJi k1 Iilels are ‘very satisfied’ with the range of night time entertainment compared to those interviewed during the
Southsid fied’ with th f nigh dto th d during th arbd

daytime; 71% vs. 46%, respectively.
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Cleanliness and maintenance of Southside

How satisfied are you with the following aspects of Southside?

=Don't know Very dissatisfied Fairly dissatisfied Dissatisfied m Satisfied Net satisfaction
= Neither = Fairly satisfied m Very satisfied

Cleanliness of the outsides of
0, (0) 0, 0, _40,
Repair and maintenance of || [ = [ 0 0 0
the streets & pavements 76% B C 2 34% -10%
Control of I|tter,_graff|t| and 8% B 24% 38% 9%
fly-posting
pavements

]

89% +85%

1
!

I I I I I I I

82% +72%

1
!

82% +73%

82% +72%

Provision of street seating,
Base: 324-327
- Cleanliness of the outside of shops and buildings achieves the highest satisfaction score. Repair

SH and maintenance of the streets and pavements, the control of litter, graffiti and fly-posting and 7
Southside . pavel g yP g ‘I"bd
street and pavement cleaning also rate highly.



Safety and security in Southside

Thinking about your safety and security, how satisfied are you with the following in Southside?

=Don't know Very dissatisfied Fairly dissatisfied

= Neither = Fairly satisfied a Very satisfied Dissatisfied B Satisfied Net satisfaction

The ease of finding your way
around, such as street signs and
maps

The connectivity of public transport
within Southside

The police and support officers

patrolling the area -19% 59% +40%

The night time taxi marshall service 19% 28%
on Hurst Street -2% 47% +45%

Base: 326-327

The vast majority are satisfied with the ease with which they can find their way around in
. Jii‘i &) Southside as well as the connectivity of public transport. Whilst visitors are also positive about v
Yot Rilels CCTV and the night time taxi marshalling service a significant proportion are unable to comment ‘rbd

on them.



Daytime and night-time

How safe do you feel in Southside during the day time?
How safe do you feel in Southside during the evening and night?

80%
Safety - During the day time

m Safety - During the evening and night

39%
36%

12%

10% 10%
5% 6%
« Il - - 1
Very safe Quite safe Not very safe Not at all safe Don't know/ can't say
Base: 327

iiil. > By and large, visitors feel safe in Southside, though there is a statistically significant difference v
Fexiiaalels  between those who say they feel very safe during the day as opposed to the night. ‘I’bd



Atmosphere, events and promotion of area

How satisfied are you with the following aspects of Southside?

=Don't know Very dissatisfied Fairly dissatisfied Dissatisfied = Satisfied Net satisfaction

7 = Neither = Fairly satisfied m Very satisfied .

The general appearance of

+ 0,
Southside overall 899% +83%

506 [ 50% 39% -6%

The atmosphere and 'buzz' of
6%
the area

!

-5% 87% +82%

I I ] I l

Festivals and events, such as
Pride, Six Summer Saturdays, -2% 60% +58%
Chinese New Year celebrations
Promotion of the area and what 21% 7%  10% BRED 17% 49% +329%
it has to offer

l I

Base: 324-327

The general appearance of Southside overall and the atmosphere and ‘buzz’ of the area attract
. Jii“l satisfaction levels approaching 90%. Fewer visitors could comment on the festivals and events and v
JeiidiBilels  the promotion of the area and what it has to offer, though these both achieve positive satisfaction ‘rbd
scores.
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Support for additional events

If more events were organised, which of these would you support, if any?

74%

2%
70%
57%
47%
42%
31%
27%
119%

Music events, Food festivals Outdoor Carnivals, Sports events, Gay festivals, Trade fairs and Floral Trail, Other events  None of these
such as free markets, such involving funfair such as such as Pride  conferences, ending in

outdoor as craft, antique type rides, marathon, fun and Shout such as Southside
performances and food clowns and so runs wedding fairs,

markets on business
hospitality Base: 325

Music events, such as free outdoor performances, food festivals and outdoor markets would be
the most supported types of events if more were organised within Southside.

Research by Dezign



Marketing and medium preferred

How would you prefer to hear about the area's events and activities?

49%
42%
39%
33%
11%
. ]
Radio advertising Local press advertising  Digital information boards Interactive website Mailing None of these
sited in & around
Southside

Base: 325

i The most preferred medium of communication about the area’s events and activities is viaradio
Southside advertising, followed by local press advertising. ‘rbd




Visitor profile




Mode of transport

How do you normally travel into Southside?

32%

1%

31%
26%
17%
7%
Bus

Walk Car/motorbike Train Taxi

Cycle

1%

Other

Base: 327

Around three in ten visitors either walk to Southside or take the bus.
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Demographics

Age

43%

22%

13%
11%
I 6% 6%
0 T T T T . T !_I

16t024 25to 34 35to44 45to54 55t064 65+

Base: 327

Gender

Male, 60%

Base: 327
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Employment status

How would you describe your employment status?

45%

23%

12%

10%

6%

3%

Working full time Working part time Looking after Student Retired Unemployed
home/family

Base: 327

45% of survey participants work full time and 12% part time. 23% are students. r‘r‘bd



Ethnic origin

Which one of these best describes your ethnic origin?

76%

8% 8%
m . - - .
— — [
White - British/ Irish/ Black - Caribbean/ Asian - Indian/ Pakistani/ Mixed - White & Black/ Chinese Other
Other African/ Black British/ Bangladeshi/ Asian Asian/ Other
Other British/ Other

Base: 327

The majority of survey participants are white. drbd



Reasons for visiting Southside

What typically are your main reasons for visiting this area?

23% 23%
21%
“Passing through”
17% “College”
“Job hunting”
14%
13%
12%
4%
3%
Work/business Shopping Bars, clubs, 02 Meeting Restaurants, Entertainment Live in the area Leisure activity Other
Academy, etc  friends/family cafes
Base: 327
S Visitors to Southside come for a variety of reasons — work, shopping, bars and clubs and other v
SouthSIde entertainment as well as to meet friends. ‘rbd



Frequency and times of day visiting Southside

How often do you visit the Southside area? When do you most typically visit, during the
daytimes or evenings?

30%

18% Da)zltli Lr)es,
0, (1]
17% 16%
14% | ]
Both, 59%
6%

Daily (5 to 7 2 to 4 times About once About once About once Less often
days per perweek perweek afortnight a month Base: 326
week)

Base: 326

----- Around 6 in 10 visit Southside both during the day time and evenings. A similar proportion visit at

" lll r
Sotthside least once a week. ‘I’bd



Areas of Southside visited

Which of these areas in Southside are you here to visit today?
Which of the areas in Southside have you visited before, if any?

St Martins

i A47% I Church
China Town —
B\ KEY
' Debentams ——— Propoted Southsice BID area

Outdoor:
market

40%

Arcadian Centre
I o

Rag
Indoor market

23%

Theatre Land
67%

24%

SeenSRe  -
0

21%

Lower Southside
N 7%

22%*
Wholesale markets 0
N 457
Not sure 1% Areas visited today
1%

* High proportion interviewed on

= Areas visited previously Base: 320 - 327 Upper Dean Street and using bus stops

Interviews were spread across the Southside Business Improvement District. r‘l’bd
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